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Introduction.

Here are 9 sites that were judged to be best-of-the-year 2003 by Yahoo and many members of the public – you may or may not agree with these.

http://au.docs.yahoo.com/picks
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	1. Sydney to Hobart Yacht Race:

First Prize
	http://rolexsydneyhobart.com/

	2. Australian Memories of the Holocaust

Second Prize
	http://www.holocaust.com.au/

	3. A ground-breaking knowledge center

Third Prize
	http://www.pukeariki.com/en/


	4. Independent Films


	http://www.indyfilm.com.au/

	5. Whale Rider


	http://www.whaleriderthemovie.com/

	6. THE PROGRAM is all about sparking connections between young people and the arts community.
	http://www.theprogram.net.au/

	7. Cartoonster


	http://www.cartoonster.com/

	8. Zed


	http://203.163.98.10/

	9. Animal Logic


	http://www.animallogic.com/home.html


Task

Visit each of the above 9 sites and answer the following 13 questions about each one

Type your answers directly into the spaces made available for you in the tables below. Note that there is a separate table for each of the 9 sites.

Save this file into your U3O2 folder, with the filename “Website Evaluation Your Name”
 (you will have to guess some of the answers, but try to do this wisely):
1. Describe the audience for whom the website was designed?

2. Name the organization for which the web site is working (i.e. they probably paid for it to be made)?

3. What do you believe are the aims and objectives of the organization?

4. What organizational problem or need was the website designed to solve?

5. How effectively do you believe the website solves this problem or need. Justify your answer by making specific reference to various aspects of the website.

6. Is the information in the website reliable, timely, consistent and relevant?

7. Is the website designed to persuade, inform, educate or entertain?

8. Assess the clarity of the website’s message.

9. Identify one special feature that the webmaster built into this website that makes it stand out. Is this just a gimmick, or does it assist the website carry out its main objective? Justify your answer.

10. Sketch the website’s structure as a series of boxes representing web pages or groups of pages. Name each of the boxes, and show the linkages between them (hyperlinks).

11. How efficient is the website for visitors? Justify with specific answers.

12. Why do you think this website has been recognized as one of the top ones of the year (out of many thousands)?

13. What don’t you like about the website? Explain. 
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Sydney to Hobart Yacht Race http://rolexsydneyhobart.com/
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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Australian Memories of the Holocaust
http://www.holocaust.com.au/
	14. Audience 
	

	15. Organization
	

	16. Objectives
	

	17. Problem
	

	18. Effectiveness
	

	19. Information
	

	20. Designed
	

	21. Clarity
	

	22. Feature
	

	23. Structure
	

	24. Efficiency
	

	25. Recognized
	

	26. Don’t like
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A ground-breaking knowledge center
http://www.pukeariki.com/en/
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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Independent Films
http://www.indyfilm.com.au/
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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Whale Rider
http://www.whaleriderthemovie.com/
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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THE PROGRAM
http://www.theprogram.net.au/
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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Cartoonster
http://www.cartoonster.com/
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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Zed
http://203.163.98.10/
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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Animal Logic

http://www.animallogic.com/home.html
	1. Audience 
	

	2. Organization
	

	3. Objectives
	

	4. Problem
	

	5. Effectiveness
	

	6. Information
	

	7. Designed
	

	8. Clarity
	

	9. Feature
	

	10. Structure
	

	11. Efficiency
	

	12. Recognized
	

	13. Don’t like
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