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ST BRIGID’S COLLEGE
Information Technology
 Y8 Introduction to Multi-Media – Unit 2
TERM 1 
	Key ‘overarching’ essential learning questions:

· What is Multi-Media?

· How is it used, and how do we prepare to create a product using this media?
· Why/Where/When is it used?

· What are the benefits of this media?

· How can I make something myself?? 

	Strand
	Domain
	Dimension
	Key elements of the Standard
	Rich Teaching and Learning Activities
	Assessment Evidence
	Resources

	Interdisciplinary 
Learning
	ICT 
	Visual Thinking
Creating
Communicating
	Using ICT tools to visualise thinking
Visualising thinking strategies

Modifying visualising thinking strategies

Reflecting on visualising thinking strategies

Designing solutions and information products
Producing solutions and information products
Evaluating solutions and information products
Managing files
Creating digital portfolios
Using safe work practices
Ethical  and legal obligations
Locating data and information
Evaluating data and information
Sending and receiving data and  information

	Understanding about the context of this technology to present ideas.
Classroom discussion and/or debate about how this media is used and how effective it is in getting across a message or product information.

Investigation of different types of software products available to be used and what types of technology is utilized to implement these findings.
Introduce students to some “Design Tools” such as ‘story boards’, ‘layout diagrams’ and ‘flowcharts’ and similar for laying out of a potential multi-media product.

Introduction of, and discussion about, the 4 technology concepts of  “Inform, Educate, Persuade and Entertain”, and how these are crucial in many industries using multi-media for promoting/placing of their products in the market.

Via use of “Moviemaker” software, students are given a task to utilize this program. 

Importing of images, video clips, text and music are all utilized via this project.

Suitable selection of media for the student production is enhanced by students gaining further understanding of appropriate data for their production and implementing  a suitable screening of this data prior to its implementation in the production.
This product(an advertisement) is then presented to class for all to enjoy!


	Class discussion upon introduction of topic.

Initial survey/questionnaire of student ideas and concepts of what they feel “Multi-media” actually is.

Students given a task of creating a product which promotes/advertises an area of interest to them. 

Eg. Create a 3 minute advertisement for a product or area that interests them such as sport, food, computer games, music etc and present this to the class.

Peer evaluation

Formal, teacher based evaluation based upon a given criterion

Multi media advertisement product to be created and demonstrated
Use of technology to present their creations such as the software, hardware together with presentation tool of projector.

Presenting skills in front of class and teacher

Observation and student self-evaluation.
	School network
Internet sites such as www.wikispaces.com.au
Online image and video repositories such as ‘flickr.com’, google images and similar.

Student accounts and their own file structures(which are discussed)

Various software programs on the school network

Online media sources

Moodle, Wikis and other online software tools.

Student email accounts

Presentation tools and smartboards in computer rooms for student presentations.
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