McKinnon Secondary College

Information Technology Unit 1

Unit 1 Outcome 1

The Case Study

McKinnon Secondary College is a large government secondary school in the south-east suburbs of Melbourne.  It has approximately 1411 students, of whom about 480 are in the senior school, years 10 to 12.  The college has a proud academic tradition and aims to provide a quality education and a secure learning environment to all its students.
For many years, the McKinnon Secondary College Senior School Handbook, a Microsoft Word document of about 100 pages, has been printed in about 600 copies and distributed to senior students, staff and parents.  Many in the school community are affluent, well-educated middle-class professionals.
The college is concerned that the printing costs have become excessive and many parents have reported that they have not used the handbook much since it is so hard to find the information they want.

The college has decided not to print any more copies of the handbook in future: it would be made available only on the school’s website and on CD.

You have been hired to convert the handbook into an onscreen version.  The existing version is to be found on the network in r:\IT\11IT\U1O1\handbook.doc
Part 1 – ANALYSIS (15 marks)
Time allowed: 1 period.  To be completed with the computers turned off.
1. Describe the college and its organizational goals.  (2 marks)
2. Describe the college’s information problem. (2 marks)
3. Describe the intended audience of the onscreen product.  (2 marks)
4. What is the purpose of the information product?  (2 marks)
5. Describe key features that the finished information product should have, and qualities it should try to avoid.  (4 marks)

6. How can the finished information product be evaluated to determine its level of success? (3 marks)

Part 2 – DESIGN (15 marks)
Time allowed: 1 period.  To be completed with the computers turned off.
1. Use screen mockups to design the appearance of all aspects of the information product, including: type faces, colours, screen layout, decoration, graphics and multimedia components, if any.  (6 marks)

2. Create a storyboard representing the structure of the webpages used in the information product.  (3 marks)

3. Design the hyperlinks that will be needed to efficiently and effectively move through the onscreen information product. (3 marks)
4. Design the file and folder naming scheme to be used (3 marks)

Part 3 – DEVELOPMENT (15 marks)
Time allowed: 4 periods.

Transform the printed handbook into an attractive and accessible onscreen version.  If you can’t complete the entire handbook in the time allotted, attempt a representative selection of its parts.
You will be assessed on:

· appearance, readability, layout  (6 marks)

· accuracy and ease of navigation (4 marks)

· observance of appropriate formats and conventions (5 marks)
Part 4  - TESTING AND EVALUATION – 15 marks
Time allowed: 2 periods
1. Create a testing table showing: (4 marks)

· what features were tested

· how each was tested

· what the expected result was

· what the actual result was

· if the actual result differed from the expected result, how it was fixed 
2. Provide evidence of evaluating the efficiency and effectiveness of the onscreen product such as a quick survey conducted upon three fellow senior students.  The questions should be designed to discover whether the aims described during Analysis have been achieved, and the problems have been successfully avoided.  (6 marks)

3. Write a description of the possible positive and negative implications to the audience and the college if the onscreen product replaced the existing printed document. Be sure to consider social, technological and economic factors, including necessary skills, work practices, and equipment (5 marks)
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